Group F: Suburban Mindsets
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11.18% of UK households

(Types 24-28)

Suburban Mindsets are mostly married people of middle age, living together with their children in family houses. These homes are typically semi-detached houses that were popular during the inter war years or during the period between 1945 and 1960.

Suburban Mindsets are predominantly middle class or skilled working class individuals looking for a comfortable house in which to bring up a family, one which is affordable, accessible to where they work and relatively free of social problems. Some commute to city office jobs from quite affluent suburbs whilst others earn good wages from manufacturing jobs working in large assembly plants located close to where they live.

The most common feature of these people is their industriousness. Whilst some Suburban Mindsets have modest incomes, very few people are without a job, suffer long term sickness or claim benefit. People in this group value their independence, rely on their own judgment, rather than social or community attitudes, and do not necessarily get involved with their local community.

Much of this group’s personal wealth is tied up in their property, of which they are justly proud and many of them are likely to rely on their own skills rather than those of local tradesmen to maintain their homes and gardens.

Suburban Mindset people have unpretentious tastes and are among the most likely to purchase mainstream brands and to shop at nationally known retail chains. They are responsive to advertising that illustrates value for money as well as endorsements from satisfied users.

These people are financially stable. They have established accounts with mainstream banks and are at the stage in their lives where many are able to take advantage of ISA allowances and to build up worthwhile deposits in monthly savings accounts. Many of these individuals like to plan ahead to minimise their exposure to financial uncertainty, and secure their future.

Readership of mid-market national tabloid newspapers is popular amongst this group, and they are also more likely to respond to advertisements in regional newspapers, to direct marketing, telephone marketing and door-to-door selling.
Group I: Ex-Council Community
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8.67% of UK households

(Types 38-41)

Ex-council Community neighbourhoods are populated by people who are practical and enterprising, rather than well-educated, who have created a comfortable lifestyle for themselves through their own hard work. Many live on pleasant well-built council estates where a large proportion of the residents have exercised their right to buy. Some residents in this type of neighbourhood remain tenants of the council but a large number are owner occupiers. Some of the owner occupiers will have been former tenants who exercised their right to buy whilst others will have bought freeholds from former council tenants. 

People live in communities with a fair mix of incomes and occupations where there is a mutual respect for each other and very little

anti-social behaviour.

Residents tend to live in the more economically successful regions of the country where wage rates are high and workers are less vulnerable to redundancy. As a result these neighbourhoods are more common in the South East of England and in Scotland than in northern industrial cities and in smaller centres and market towns than in London and other large provincial centres.

Ex-Council Community people value the concepts of self reliance and responsibility, and are confident in their ability to manage their affairs without support from the state, the wider community or from immediate family.
Neighbourhoods of this sort are characterized by informal community networks, often centred around family and former school friends.

Households are well equipped with the comforts and appliances of modern living, but may purchase basic models or discount brands. Value for money retail chains and supermarkets are also an important attraction.

Significant amounts of time are spent in household improvements, and where greater technical expertise is required it is often sourced from within the informal economy. Television and the home computer are seen as primary sources of entertainment.

Within this group you will find a range of attitudes towards finance between older residents, who are cautious and careful savers, and younger residents, who are more prone to maximise their exposure to credit. Relatively few people bank or purchase over the internet even though historically these have been fertile neighbourhoods for home shopping and mail order.
