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Overview

Key Features

Industrious empty nesters
Mix of occupations
Commercial and industrial
Few qualifications
Reasonable incomes
Hard working
Grandchilden

Mainstream tastes

Face to face contact

Family centred

Rankings

Age 53/67

Presence of Children <18 57/67
Household Income 37/67
Gross Financial Assets 17/67
Non-Mortgage Debt 41/67
Indebtedness Indicator 52/67
Level of Urbanisation 50/67

Top Postal Areas

B Sheffield S

B Nottingham NG

B Northern Ireland (Belfast) BT
B Peterborough PE

B Leicester LE
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Description
Overview

Demographics and
Behaviour

Hardworking Families are mostly industrious empty nesters living in unpretentious but agreeable, low density, owner occupied estates, typically built during the 1970s
and 1980s on the outskirts of medium sized towns.

Occupations range from junior managerial staff and well qualified technicians to white-collar service workers and some skilled manual workers. Many work in
commercial and industrial organisations, relatively few for themselves. The towns in which they work and live fit within the soubriquet of Middle England, they are
neither associated with nineteenth century smokestack industries nor the high-tech or service industries by which the contemporary economy will be rejuvenated. Most
of these people have been brought up in medium size communities which do not suffer from high levels of unemployment, in places where family relationships persist
and where ethnic minorities are seldom seen.

People tend to have lived in their own homes for a very long time. When their homes were built by a large developer it was possible to build homes for families at much
lower residential densities than is common today. Many of these are — by no means expensive — detached houses, others bungalows and semi-detached.

As time has gone by, the original young families have grown up and most have now left home. The outstanding balance on the mortgages is often a small proportion of
the value of the home. People's minds are concentrated on adding to the savings which they can draw upon once they reach retirement.

Although this type tends to hold down jobs which are fairly well paid, few people have especially high academic qualifications or are what might be described as high
achievers. In their tastes this type are followers rather than leaders and go along with whatever prevails as contemporary fashion. Individuality is expressed more often
through craftsmanship than intellectual articulation and satisfaction will be gained from simple everyday pleasures such as walking the dog and meeting friends in the
pub. Many people in this type will have surpassed the career expectations of their parents, will be first time owner occupiers and will be looking forward to a retirement
of modest comfort.

Hardworking Families represents the typical consumer base of most mid-market retail chains as well as a barometer of political opinion. They are likely to prefer market
leading brands that cater for mainstream tastes and whose products are class-neutral to brands which have distinctive lifestyle connotations. These are the sort of
people who are more likely to talk to shop assistants than to complain about service levels.

Compared to other types of neighbourhood common in small town environments this type is not especially engaged in community activities and finds it difficult to
imagine what kind of community it wants to belong to. Arguably family means more to this type than community. Culturally it is not excited by diversity or by exposure to
foreign cultures.

These communities form the bedrock of Daily Express and Daily Mail readership. Consumers are price sensitive and responsive to promotional offers. They check the
premiums on the invitations to renew their car insurance as carefully as they drive their hatchback and saloon cars, and recognise the value of the Internet and make
frequent use of price comparison sites.

Who we are

Hardworking Families is made up of older married couples, usually over 55, but still working, and in some cases their adult kids who often still live with them. Most of
them work in mid-level administrative positions, for organisations where they have worked for many years. Despite their relatively meagre education, they have worked
hard and made their way to a position of comfort they are proud of. They spend most of their time with their partners, but also have a few friends they can rely on for
support and companionship.

Where we live

These households are contained by semi-detached, detached and bungalow houses in council tax bands C and D, concentrated in the East Midlands, Yorkshire and
Humberside. These houses are often in cul-de-sacs, with decent-sized gardens which are lovingly tended. Hardworking Families moved in decades ago, when their
children were still young, and are now close to paying off their mortgages, and happy with their houses, planning on staying here for a long time. They talk to their
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Description

neighbours only occasionally, but are on good terms with them. They are probably part of the entirely unnecessary Neighbourhood Watch scheme. They have also
spent quite a bit of money on their television and hi-fi systems, which they use fairly heavily.

How we live our lives

They are still working, though a few have begun to cut back the hours they work. They drive to work, as indeed they do everywhere, never using public transport. Most
households will have two cars, which they bought new, and which are often made as comfortable as possible with good radios, air-conditioning and GPS systems —
Hardworking Families spend quite a lot of time in their cars. Indeed, parking is the most important facility for any retailer hoping to get their business, which means they
only shop at large supermarkets. They eschew budget ranges, but aren't sold on organic either, though Fairtrade resonates with them.

They do like to take holidays, and are able to take at least two or three a year nowadays. They like to be looked after, and not have to worry about sorting things out
while they are there, so all-inclusive package holidays and cruises are popular. When at home, they love being in their gardens, feeding the birds and tending to their
plants. The countryside holds great appeal for them, and they often drive out to scenic spots to go walking, and often take their grandchildren. Occasionally,
Hardworking Families will catch a touring production at the local playhouse, as a rare treat. They much prefer this to the cinema, which they only visit once or twice a
year to catch a particularly popular film. They do like going out for dinner, though not usually to very expensive places.

Their favoured newspapers are those middle-England standbys, the Mail and the Express, but the Telegraph gets a look-in on Sundays, when its broadsheet format is
favoured. They use the Internet every couple of days to check their email, bank accounts and look for information on health, motoring, property, share prices and price
comparison. They have a few favoured sites and do not stray from them, except if personally recommended by a friend or trusted site. They are beginning to purchase
goods online, but still prefer shopping in person for most things. They are more likely to book holidays online than anything else. They watch a lot of television in the
evenings, and the quickest way to catch them is to advertise on prime time crime thrillers, which hold Hardworking Families in thrall.

How we view the world

Hardworking Families are extremely responsible, upstanding citizens. Many are regular churchgoers, and they always turn out to vote — mainly for the Tories or the
Liberal Democrats in Scotland and Wales, though UKIP and the BNP sometimes pick up a few votes here too. They believe in the importance of rules, in taking
responsibility and doing their duty. They donate regularly to charity and try to maintain the appearance of their homes, cars and clothes, partly for themselves but also
because that is what it takes to keep up a community of the sort they value.

They are satisfied with their lifestyles — they are enjoying spending lots of time with their grandchildren, and look forward to doing more of this as they stop working.
They feel they have done well in achieving what they want out of life, and now value security, family time and predictability, allowing them to relax. As a result, they are
very keen on companies that offer good customer service and don't waste their time.

How we get by

Hardworking Families have spent a lifetime not only working, but being savvy with their finances, which has helped them to build up considerable savings. They abhor
debt, and have very low borrowings. They may have several credit cards, but always pay them off in full, using them as a tool to aid financial management rather than
borrow money. They are also good at switching their financial provision to companies that offer the best deals, so offering matching services may help to retain their
custom.

Many are employed in industry as managers or skilled workers, as well as others who work in teaching or for the civil service. They have worked their way up to
positions of responsibility. Prospects for employment are not so good in the industries they work in, but they are provided for and not worried about early retirement. In
fact, they are quite looking forward to it. Some will have bought into the buy-to-let boom, and/or have properties abroad which they holiday in and may intend to retire
to. They have good pension provision, usually in final-salary schemes. Their current income is lower than previously, as many have cut back on hours, but with both
partners working, the mortgage paid off and low expenses, they are doing fine.
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Online Behaviour For this type, the Internet is a key source of information on financial services products. They are likely to bank online and use price comparison websites when

renewing their insurance or purchasing new services. They shop for and research a range of goods online, in particular higher priced items such as electronics and
furniture. When booking travel online they prefer to go through a familiar agency brand, but book independently for short haul and domestic travel.
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Who we are
Gender Marital status
Male 47.87 Married 71.46
Female 52.13 Living as married 5.04
Separated 0.78
Age Divorced 497
18-25 0.31
Widowed 2.89
26-30 0.34
Never married 14.86
31-35 0.73
36:40 0.7 Region of birth
41-45 0.91 Other EU countries 0.84
46-50 2.48 Africa 0.61
51-55 3.03 Caribbean 0.10
56-60 35.92 Cyprus 0.06
61-65 51.63 Eastern European 0.32
66-70 1.49 Far East 0.44
71-75 0.65 Jamaica 0.05
76-80 0.75 Middle East & Western Central Asia 0.17
81-85 0.71 South Asia 0.76
86-90 0.24 USA 0.18
Understanding Charts
Unless otherwise stated, charts show 91+ 0.10 0 150 200
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%
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Who we are
Ethnicity Religious?
English 76.96 Yes 57.99
Celtic 18.23 No 42.01
Irish 6.05
British 96.22 Religion
Church of England/Anglican/Episcopal 47.18
Western European 2.69
Roman Catholic 8.81
Pakistani 0.21
Buddhist 0.14
Eastern European 0.71
Hindu 0.34
Italian 0.64
Jewish 0.14
Hindi 0.34
Muslim 0.46
Hispanic 0.35
Sikh 0.29
Sikh 0.15
Other Muslim 014 Average household size
Black African 0.09 Number of people/household 2.33
Bangladeshi 0.05
Chinese 0.14 Children
Households with children 0.07
Other East Asian 0.1
No children 92.74
Greek/Greek Cypriot 0.13
1 child under 15 3.89
Understanding Charts Turkish 0.07
Unless otherwise stated, charts show 2 children under 15 2.68
the Index and Mean %. Jewish/Armenian 0.15
3 or more under 15 0.68
The Index is shown as a bar, and the Tamil and Sri Lanka 0.04
Mean % is shown to the right:
Somali 0.01 0 150 200
Mean %
Ladex 12.48% Black Caribbean 0.03
0 50 100 150 200
150 200
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Who we are

Understanding Charts

Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%

Age of youngest child in years
0-4

5-11
12-18

No children

Length of time married
Under 1 year

1-4 years
5-9 years
10-19 years

20 years or more

Motherhood and childbirth
Age at first childbirth

Average age of motherhood

100

150

200

10.28
10.70
11.59
67.44

0.75
2.39
3.25
9.29
84.32

28
31

*Average age in years

Household composition
Single pensioner

Single non pensioner

Exclusively pensioners

Couples without children

Couples with dependent children
Couples - all children non-dependent
Lone parents

Lone parents with dependent children
Dependent children - none in employment
Multi person household - all students
Families

Extended family

Extended household

Pseudo family

Single

Homesharers

Abbreviated families

Unclassified

Adult children living with parents

Multigenerational families - elderly relative
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16.70
15.73
9.53
22.42
12.84
9.63
5.99
3.36
0.92
0.04
43.43
17.62
6.13
4.19
22.99
244
3.12
0.08
21.79
1.32
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Who we are
Social grade Long-term illness
A 16.96 Permanently sick 4.47
B 25.46 Working age with long-term illness 10.77
c1 25.96
c2 15.76 Smoking
Smoker 13.65
D 8.64
Number of cigarettes per day 16.29
7.22
Health over last 12 months
Excellent health' 26.67
Good health’ 47.30
Fair health’ 18.41
Poor health’ 6.03
Very poor health' 1.59
Good health’ 68.57
Fairly good health? 22.81
Poor health’ 8.62

0 50 100 150 200

Understanding Charts
' BHPS data

Unless otherwise stated, charts show ,
' c CYE dat
the Index and Mean %. ensus ata

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%
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Where we live

Understanding Charts
Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%

Urbanity
Household density (1km)

Accessibility measure to multiple retailers

Length of residency
Up to 1 year

1-2 years
3-5 years
6-8 years
9-10 years

11+ years

Property age/year built
Not new property

New property
1995-1997
1998-2001
2002-2005
2006-2008

Residence type
Detached

Semi-detached
Bungalow

Terraced

809
4904

2.31
5.39
9.03
8.48
5.04
69.73

98.63
1.37
0.41
0.48
0.36
0.12

26.37
49.51
16.10

4.29

Property type

Purpose built flats
Converted flats
Farm

Other

Communal establishments

Second home

Converted or shared house

Garden
Has a garden

Property value
Postcode average

<£70,001
£70,001-£100,000
£100,001-£125,000
£125,001-£150,000
£150,001-£180,000
£180,001-£225,000
£225,001-£300,000
£300,001-£400,000
£400,001-£600,000
£600,001-£900,000
£900,001-£1,500,000
<£1,500,001
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200

1.48
2.25
0.12
95.02
1.03
0.38
1.02

96.06

186K
0.78
2.54
8.14
18.25
24.86
25.08
15.39
3.88
0.95
0.12
0.02
0.00
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Where we live

Council tax band
A 1.98
B 9.71
C 38.31
D 37.32
E 10.29
F 1.94
G 0.41
H&I 0.04
Number of rooms
1 room 0.21
2 rooms 0.87
3-4 rooms 21.12
5-6 rooms 53.63
7 rooms 12.77
8 rooms 11.40
Average number of rooms 5.67
Understanding Charts
Unless otherwise stated, charts show Tenure
the Index and Mean %. Owner occupied 97.54
The Index is shown as a bar, and the Privately rented 1.16
Mean % is shown to the right:
Council/housing association 1.31
Mean %
Index 12.48%

0 50 100 150 200
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How Green we are

Green classification
Type 01: Eco-evangelists 0.28
Type 02: Convinced consumers 3.1
Type 03: Green but doubtful 18.05
Type 04: Confused but well-behaved 2.16
Type 05: Doing their best 7.65
Type 06: Sceptical libertarians 61.74
Type 07: Too busy to change 5.28
Type 08: Why should | bother? 0.18
Type 09: Constrained by price 1.39
Type 10: Wasteful and unconvinced 0.16
Carbon footprint
Property 5.83
Transport 4.51
Transport and property 10.34

Understanding Charts

Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%
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How we live our lives

Child care Annual mileage
Spend on childcare 0.49 Average annual mileage 7131
Elderly care . :
Spend on residential homes HO“dayS in last 12 months
0.00 1 0.06
2 0.16
Domestic service 3 0.11
Do not have paid help 96.81
4 0.10
Have paid help 3.19
5 or more 0.21
Distance to work 208
.87
Commuting time in minutes Method of transport
Personal car or motorbike 32.68
Transport to work Hired car or motorbike 2.68
Work at home 9.33 Air (charter) 21.05
Public transport 8.24 Air (scheduled) 24.19
By car or van 74.93 Eurotunnel (with vehicle) 0.39
Travel on foot 7.78 Train - Eurostar 0.63
Train - Other 3.82
Number of cars per household Coach 9.20
None 4.40
Understanding Charts Ferry 213
Unless otherwise stated, charts show 1 car or light van 44.72
the Index and Mean %. Cruise ship 3.24
2 cars or light vans 40.62
The Index is shown as a bar, and the
Mean % is shown to the right: 3 or more cars or light vans 10.26 Budget vs full price airlines
e '\:;?:8"‘{2 0 50 100 150 200 Use budget vs full-price airlines 57.51
0 50 100 150 200 0 50 100 150 200

*Average number of miles
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How we live our lives

Understanding Charts
Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%

Length of holiday
1-3 nights

4-6 nights

7 nights
8-13 nights
14 nights
15-20 nights

21 nights or more

Cost of last holiday
Under £100

£100-£249
£250-£499
£500-£749
£750-£999
£1,000-£1,749
£1,750-£2,499
£2,500 or more

50

100

150

200

19.08
18.19
28.70
9.15
16.56
3.78
4.54

6.55
16.95
21.35
12.90
10.40
17.31

7.07

7.47

Expenditure
Food & non-alcoholic drinks

Alcoholic drink, tobacco & narcotics
Clothing & footwear

Housing (net), fuel & power
Household goods & services
Health

Transport

Communication

Recreation & culture

Education

Restaurants & hotels
Miscellaneous goods and services
Other expenditure items

Average total expenditure per week

DEERFECHHE N RKELEMENEO

Keith, Christine, Gareth or Amy

2.63% ‘ | ’ﬁ‘ 2.87%

100

150

200

9.44
1.66
4.68
7.90
7.38
1.41
14.85
1.92
12.96
1.34
8.16
8.14
20.16
503.60




: Experian-

Mosaic

Group D: Small Town Diversity

Type D18: Hardworking Families

ANBHEC

]| -

Married couples approaching retirement age, in not especially fashionable small town locations

How we live our lives

Understanding Charts

Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%

Newspapers
Daily Express

Daily Mail

Daily Mirror

Daily Mirror/Record (Net)
Daily Record

Daily Star

The Sun

Daily Telegraph
Financial Times

The Guardian

The Independent

The Times

50

100

150

200

10.10
25.99
10.48
11.80
1.64
2.67
14.00
6.37
0.27
2.21
1.53
4.03

Reading books
Enjoy reading

Biography/autobiography
Children's

Classic literature
Cookery

Crime & thriller

DIY

Fantasy

Female contemporary
Health & well-being
History

Home & gardening
Maps & atlases
Reference

Science fiction

Sports

Travel
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100

150

200

47.02
13.94
6.11
3.86
7.86
16.37
2.02
3.03
2.57
2.00
10.41
6.29
6.62
5.87
2.75
3.56
6.76
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How we live our lives

Digital features TV programmes
HD Ready (high definition) 1.50 Children's 0.18
Integral (built-in) digital tuner 1.27 Any drama 12.80
Stereo sound 0.89 Single plays (one-off) 5.94
Surround sound (not separate speakers) 0.85 Serials 7.35
Widescreen 0.85 Soaps 7.47
Teletext 0.73 Films 6.40
PC Link 6.16 Any entertainment 6.24
Game shows/quizzes 4.25
Satellite and cable TV services Chat shows 162
Terrestrial channels (standard aerial) 0.98 1 a0
Reality TV .
Freeview (set top box/built-in tuner) 40.45 108
Other entertainment .
Freesat (set top box/built-in tuner) 0.69 505
Music .
Freesat from Sky 2.28 0.56
Arts & culture .
Other free-to-air channels 3.61 579
Comedy .
BT Vision 1.05 755
Sports .
Sky 22.15
News/current affairs 9.17
Sky+ 13.27
Political 2.30
_ Sky HD 1.58
Understanding Charts Documentaries/educational 6.08
Unless otherwise stated, charts show Subscription to any Sky 37.00
the Index and Mean %. 13.95 Sc-Fi/fantasy 2.72
Virgin Media .
The Index is shown as a bar, and the Property/DIY 4.06
et 0 50 100 150 200 Other hobbies and interests 2.51
Mean %
Ladex 12.48% Foreign language TV programme or film 0.29
0 50 100 150 200 Other 1 OO

0 50 100 150 200
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How we live our lives

Sport and leisure activities Sports and leisure activities, cont...
Aerobics/keep fit 3.54 Mountain biking 1.24
Athletics 5.96 Pool 1.75
Badminton 2.67 Roller skating/roller blading 0.28
Bowls 2.98 Running 2.54
Boxing 4.45 Show jumping 2.30
Bridge 0.48 Snooker 5.35
Using cardio vascular machines 2.49 Squash 0.72
Chess 1.07 Stock car racing 0.71
Cycling 6.44 Swimming 718
Darts 3.53 Table tennis 1.33
Dance classes 1.14 Tennis 4.76
Extreme sports (eg BMX, skateboarding) 0.76 Ten pin bowling 2.47
Golf 5.03 Triathlon 1.58
Gymnastics 2.77 Weight training/weight machines 1.51
Ice skating 2.95 Wrestling 0.86
Jogging 1.45 Yoga 1.19
Marathon running 3.40 0 50 100 150 200
Understanding Charts Martial arts 1.07
Unless otherwise stated, charts show
the Index and Mean %. Motorcycle racing 3.39
The Index is shown as a bar, and the Motor racing 6.32
Mean % is shown to the right:
Motor rallying 2.34
Mean %
Index 12.48%

0 50 100 150 200
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How we live our lives

Attending arts events Sports watched on TV

Not visited the cinema in the last month 80.65 Football/soccer 30.06
Visited cinema once in the last month 14.49 Netball 0.35
Visited cinema twice or more in the last month 4.86 Cricket 18.65
Theatre performance 57.51 Ice hockey 2.52
Art galleries or exhibitions 30.39 Rugby league 15.09
Pop/rock concerts 31.83 Rugby union 21.32
Jazz music 12.46 Athletics 20.25
Classical music 19.91 Bowls 7.09
Contemporary dance 8.45 Boxing 14.39
0 50 100 150 200 Cycling 11.44
Darts 9.35
Extreme sports (eg BMX, skateboarding) 1.62
Golf 15.10
Gymnastics 9.31
Ice skating 9.43
Motor racing 21.84
Mountain biking 2.37
Understanding Charts Snooker 17.13
the indox and Mean %o oo Tennis 18.13
The Index is shown as a bar, and the Wrestling 1.98

Mean % is shown to the right:

Mean % 0 50 100 150 200
Index 12.48%
0 50 100 150 200
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How we live our lives

Lottery
Yes, | play the lottery

Play every week

Spending habits

| often buy useless things

If | like something, | just buy it

We plan our weekly shopping carefully

| usually choose the cheapest products

| like changing brands

| often buy on impulse

| only buy trusted products

If | see a new product in a shop, | often buy it

I only buy really good quality products

| often buy a product because of its nice packaging

When buying clothes | care more about style than quality

Understanding Charts

Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%

50

100

150

200

65.69
56.02

15.73
19.59
48.81
23.27
38.57
27.61
55.19
21.21
54.45

3.73
23.24

Shops visited
Aldi

Asda Walmart
Budgens b2
Co-op/Alldays
Costcutters
Dillons One-Stop
Farmfoods
Forbouys McColl
Iceland

Lidl

VG Londis

Marks and Spencer
M&S Simply Food
Morrisons

Netto

Sainsbury's
Sainsbury's Local
Somerfield

Spar

Tesco

Tesco Express
Tesco Extra
Tesco Metro
Waitrose John Lewis

Specialty Store

DEERFECHHE N RKELEMENEO
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50

200

6.45
12.15
0.29
4.70
0.53
0.43
1.44
0.07
5.31
5.04
0.33
8.70
242
11.23
1.76
10.62
0.79
4.28
1.27
14.10
2.30
2.68
0.67
2.03
0.18
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Group D: Small Town Diversity Keith, Christine, Gareth or Amy

Type D18: Hardworking Families

Married couples approaching retirement age, in not especially fashionable small town locations 2.63% ‘ | w 2.87%

How we communicate

Internet access Channel preferences - communication
Every day/most days 40.33 By telephone 30.96
By landline telephone 24.86
Connection speed By mobile phone 6.10
Less than 2MB 9.60
By post 14.87
2MB 24.83
Through digital TV 6.01
4MB 25.04
Through internet 29.10
8MB 32.00
By email 19.05
More than 8MB 8.53
. Channel preferences - purchasing
Where internet accessed By telephone 2579
Home 74.20
By landline telphone 23.99
Internet café 1.80
By mobile telephone 1.73
Library 4.06
By post 14.07
School, college, university 2.86
Through digital TV 2.10
Work 17.08
Through internet 49.36
Users By email 8.74
Non users 27.85 0 50 100 150 200
Understanding Charts .
Unless otherwise stated, charts show MObIIe phone usage
the Index and Mean %. Spend under £25 per month 86.15
The Index is shown as a bar, and the Spend £25-£45 per month 11.31
Mean % is shown to the right:
Spend over £45 per month 2.54
Mean %
Index 12.48%

0 50 100 150 200
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Married couples approaching retirement age, in not especially fashionable small town locations

How we communicate

Understanding Charts

Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%

ANBHEC

]| -

Internet sites visited
Automotive

Banks and financial institutions
Blogs and personal websites
Business and finance
Childrens sites

Education

Email services

Employment and training
Entertainment

Fashion

Food and beverage
Gambling

Government

Health and medical

House and garden
Insurance

Lifestyle

Maps

Movies

Music

News and media

Property

50

100

150

200

Internet sites visited, cont...
Search engines

Shopping and classifieds
Social networking and forums
Sports

Stocks and shares

Travel

How we learn about products
Newspapers

Magazines
Radio
Television
Cinema

Internet

DEERFECHHE N RKELEMENEO
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100

150

200

30.39
2517
2.96
27.05
0.85
13.58
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Group D: Small Town Diversity

Type D18: Hardworking Families

Married couples approaching retirement age, in not especially fashionable small town locations

How we view the world

Personal motivations
Happy with standard of living

Sacrifice time with family to get ahead
Don't want responsibility, rather be told what to do
Like taking risks

Like a life of challenge, novelty and change
Look on work as a career rather than a job
Go to work for the money

Want to get to the very top in career

Worry about work during leisure time
Would like to set up own business one day
Important to juggle various tasks

Not enough hours in the day

Little can be done to change life

Understanding Charts
Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%

50

100

150

200

64.26
7.29
10.75
9.61
21.37
19.55
20.28
8.36
9.74
7.97
59.19
49.96
14.30

Personal attitudes
Discuss major decisions with partner

Perfectionist

Optimist

Usually first to know what's going on

Spiritual person

Don't like to show real feelings

Find it difficult to say no to their kids

Easily swayed by other people's views

Keen sense of adventure

Enjoy life and don't worry about future

Like control over people and resources

Loathe doing any form of housework

Do things on spur of the moment

Prefer to work as part of a team than work alone
Try to keep up with developments in technology
Worry a lot

It's important family thinks they're doing well
Faith is really important to them

You can judge a person by the car they drive

DEERFECHHE N RKELEMENEO
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2.63% ‘ | ’ﬁ‘ 2.87%

50

100

150

200

68.09
28.12
47.44
12.94
25.53
40.95
28.63

8.00
28.68
31.96

8.51
14.49
34.28
37.44
37.97
23.75
21.53
27.1

9.90
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Type D18: Hardworking Families

Married couples approaching retirement age, in not especially fashionable small town locations
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How we view the world

Personal opinions
A woman's place is in the home

Cannabis should be legalised

Contraception is a woman's responsibility

Refuse to buy products from a company disapproved of
Like to be surrounded by different people, cultures etc
Buy from companies who give something back to society
Children should eat what they are given

Important to do your duty

Real men don't cry

Reports on violence and crime affect my life

Rules are made to be broken

London 2012 Olympics will have a positive effect on ordinary people
Quality of human contact improved by technology

Willing to volunteer time for a good cause

Understanding Charts
Unless otherwise stated, charts show
the Index and Mean %.

The Index is shown as a bar, and the
Mean % is shown to the right:

Mean %

Index 12.48%

5.92
12.02

5.99
45.25
27.30
38.20
47.32
32.50

5.96

7.78
16.07
22.01
22.75
47.54

Charity donations
£5 or more in the last 12 months

More than £150

Political affiliations
Conservative

Labour

Liberal Democrat
SNP or Plaid Cymru
Other party

None

Don’t know

50

100

150

200

70.21
9.15

37.16
20.57
10.25
1.72
2.55
24.78
2.96
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Married couples approaching retirement age, in not especially fashionable small town locations
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How we get by

Education
Primary education (left before 16)

Secondary education (left at 16)
Further education (after 16)

University degree and higher

Age education completed
15 or under

16
17-18
19
20+

Still at school/full-time student

Occupation
Managers and senior officials

Professionals

Associate professional and technical

Admin and secretarial

Understanding Charts

Unless otherwise stated, charts show
the Index and Mean %.

Skilled trades
Personal service

The Index is shown as a bar, and the
Mean % is shown to the right:

Sales and customer service

Process, plant operatives
Mean %

Index 12.48%

Elementary occupations

Higher managerial

200

4.39
22.63
46.30
26.69

14.53
25.18
22.64
4.09
30.41
3.15

15.83
12.59
14.40
13.41
11.87
7.87
7.62
6.73
9.68
4.31

Occupation, cont....
Higher professional

Lower managerial & professional
Intermediate

Small employers & own account
Lower supervisory

Semi routine

Routine occupations

Industry

Agriculture, hunting, forestry

Fishing

Mining, quarrying & construction
Manufacturing

Electricity, gas and water supply
Wholesale and retail trade, repair of motor vehicles
Hotels and catering

Transport storage and communication
Financial intermediation

Real estate, renting and business activities
Public administration and defence
Education

Health and social work

Other

Manufacturing and mining (females)

Professional/managerial (females)

50

100

150

200

5.81
19.72
10.32

8.22

6.98
10.14

6.92

1.47
0.05
8.63
12.67
0.86
16.26
4.21
6.14
4.02
12.71
6.85
9.41
11.84
4.87
6.75
23.51
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Group D: Small Town Diversity Keith, Christine, Gareth or Amy

Type D18: Hardworking Families

Married couples approaching retirement age, in not especially fashionable small town locations 2.63% ‘ | w 2.87%

Our financial circumstances

Net household income Gross annual household income
Less than £5,000 a year (less than £100 a week) 1.85 Under £10,000 6.26
£5,000 to £9,999 a year (£100 to £199 a week) 4.71 £10,000-£19,999 18.61
£10,000 to £14,999 a year (£200 to £299 a week) 10.14 £20,000-£29,999 25.16
£15,000 to £19,999 a year (£300 to £399 a week) 12.51 £30,000- £39,999 20.63
£20,000 to £24,999 a year (£400 to £499 a week) 13.00 £40,000-£49,999 12.85
£25,000 to £29,999 a year (£500 to £599 a week) 15.17 £50,000-£59,999 8.08
£30,000 to £39,999 a year (£600 to £799 a week) 20.82 £60,000-£69,999 3.64
£40,000 to £49,999 a year (£800 to £999 a week) 10.72 £70,000-£79,999 2.21
£50,000 a year or more (£1000 a week or more) 11.08 £80,000-£89,999 1.18
£90,000-£99,999 0.55
Net individual monthly income Over £100,000 0.84
Under £500 15.52
Fo00-£999 21.97 Net household wealth
£1,000-£1,499 26.48 £0/nothing 10.07
£1,500-£1,999 16.52 Under £10,000 18.06
£2,000-£2,499 9.66 £10,001-£25,000 12.08
£2,500-£2,999 4.05 £25,001-£50,000 11.95
£3,000-£3,999 2.56 £50,001-£100,000 12.35
Understanding Charts
Unless otherwise stated, charts show QOver £4,000 3.25 £100,001-£250,000 17.25
the Index and Mean %. 12.42
£250,001-£500,000 .

The Index is shown as a bar, and the 0 50 100 150 200
Mean % is shown to the right: £500,001-£750,000 3.76
\ Mean % Over £750,001 2.05

Index’ 12.48%
0 50 100 150 200 0 200
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Group D: Small Town Diversity Keith, Christine, Gareth or Amy

Type D18: Hardworking Families

Married couples approaching retirement age, in not especially fashionable small town locations 2.63% ‘ | w 2.87%

Our financial circumstances

Disposable income Credit and debit cards
2009 98.14 1 33.93
2 32.84
Investments 3 or more 3323
Savings account(s) 10.50
Shares/share options 1.27 Median disposable income
ISAs 12.63 Households with income <60% of median 18.28
No savings 22.70
Financial exclusion
Insurance No direct payment account 3.53
Insurance of (total expenditure) 3.26
Household insurances (of total insurance) 35.67 Benefits
All benefit claimants 6.09
Household - structural insurance 53.45
Jobseekers allowance claimants 0.76
Household - contents insurance 46.55
Incapacity benefits claimants 3.26
Debt/Loans Lone parent benefit claimants 0.56
Less than £2,000 21.11 Carers benefit claimants 0.57
£2,000-£3,999 15.99 Disabled benefit claimants 0.58
£4,000-£9,999 34.11 Severe disability allowance claimants 0.39
£10,000+ 28.78 Pension credit claimants 4.02
Understanding Charts
Unless otherwise stated, charts show State pension claimants 23.77
he Indexand Mean 9. Perceived ability to cope
The Index is shown as a bar, and the Comfortable on income 37.40 0 50 100 150 200
Mean % is shown to the right:
Coping on income 48.42
Mean %
ek 1248% Difficult on income 10.38
0 50 00 s 20 Very difficult on income 3.80

0 50 100 150 200
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Supporting Notes

These pages have been designed to help you
understand the essence of each of the groups
and types. We have sought to highlight the key
features which make each group distinctive,
and which would be useful to bear in mind
when devising communications or treatment
strategies. The descriptive pages are
necessarily subjective and are intended to
highlight key issues rather than to be
comprehensive.

We have taken account of a wealth of
information from both census and non census
sources - such as the electoral register,
shareholder and directors' lists, and local levels
of council tax. This information is supplemented
with information from market research surveys
which can be cross tabulated by Mosaic,
including the ONS Annual Expenditure and
Family Survey, University of Essex’s British
Household Panel Survey, Research Now’s
online panel, YouGovV’s specialist financial
survey, GfFK NOP’s Financial Research Survey,
BMRB’s Target Group Index Survey, Experian
Hitwise’s online competitor intelligence, the
National Readership Survey and the British
Crime Survey.

We have also made use of information cross
tabulated by Mosaic from Experian's lifestyle
questionnaires. To complement this formal
information there is of course a large body of
knowledge, accumulated over the years, on the
relationship between customer behaviour and
previous versions of Mosaic which has been
used to support the patterns highlighted in
these pages.

In building a picture of each of these categories
this wealth of statistical information has been
enhanced by a comprehensive series of visits
to each of the different types of neighbourhood.
Likewise much of the historic context which is
contained within these portraits results from
many decades of geodemographic analysis and
of visits to assess the vitality of different
regions.

Caveats

Clearly not every postcode matches exactly to
just one of the groups and types. These
descriptions are therefore what sociologists
would describe as 'ideal types', pure examples
to which individual cases approximate only with
various degrees of exactness. They focus on
the statistical bias of a type of neighbourhood,
on the demographic categories which are more
numerous there than elsewhere in the area and
which give the neighbourhood its distinctive
character. In addition, because the boundaries
of postcodes and census output areas do not
exactly match boundaries in housing type, it is
inevitable that addresses close to the boundary
of many output areas may in certain cases not
appear to have been allocated to the most
suitable category. There are cases too where
the same types of neighbourhood will contain
people of similar character and behaviour but
living in very different types of accommodation
according to where in the area they may live.
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Variables - Mean% and Index

Charts are provided for each of the variables used to build and describe the UK
segments. The variables are grouped together by category. For each group, the
charts show the Mean% and Index for each variable.

Understanding Mean% and Index
Mean% show the percentage of this group/type with this characteristic. For
example, consider Residence Type for Group C:

Detached 58.39 / Mean%
Semi-detached 10.99
Bungalow 9.51
Terraced 1.88
0 50 100 150 200

This shows that:

58.39% of Group C have a detached house
10.99% of Group C have semi-detached house
9.51% of Group C have a bungalow

1.88% of Group C have a terraced house

The Index shows how the variable compares with all households in the UK.

An Index of 100 is the average. An Index greater than 100 shows that this variable
is over-represented when compared with the average. An Index less than 100
shows that this variable is under-represented when compared with the average.

The Index is shown on the chart as a bar:

Index below 100 Index above 100
Detached 58.39
Semi-detached 10.99
Bungalow 9.51
Terraced 1.88
0 50 100 150 200
Index 100

(UK average)

The chart shows the Index value from 0 to 200. If the Index value is greater
than 200, the bar is shown as 200 along with the exact Index.
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