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Description
Mid-Career Climbers are families with children of secondary school age and older, who live in pleasant modern style houses on the outskirts of provincial cities. Many 
of the parents are in their forties and fifties and have achieved considerable career success in senior technical and middle management positions, often within large 
national corporations.

Typically they live on estates of houses of similar style and age, into which they may have moved when their children were young and when their mortgage absorbed a 
much higher proportion of their earnings than it does today.

Mid-Career Climbers take pride in their technical and organisational skills and, not least because many of them work in responsible positions in large organisations, are 
confident in their ability as intelligent consumers to make rational decisions when confronted by consumer choices.

These are people who enjoy calculating which would be the cheapest utility or mortgage offer in the long term and who would check out which were the most 
advantageous places to purchase foreign currency before they went on holiday.

Whilst other types may be excited by diversity and obtain more satisfaction from exciting new experiences than from the acquisition of new material possessions, Mid-
Career Climbers find technology interesting for its own sake as well as for how it can improve the quality of daily lives. These are early adopters of most new 
technologies for home entertainment and eagerly embrace opportunities to shift to online information sources and electronic transactions. 

The focus of their leisure time is likely to be on technology and on the family unit. This is a type where the family is likely to engage collectively on shopping trips 
together and where children are encouraged by their parents to become involved in decisions, for instance about the type of new car to purchase. Parents attach 
importance to formal aspects of their children's performances, for instance in school examinations and in competitive sports.

People living in this type are responsible neighbours but are more likely to makes associations via shared specific leisure interests, such as the squash club, rather 
than community activities.

Retailers find this target market responsive to promotional offers that deliver a genuine financial benefit and one which assesses products on the basis of technical 
features rather than image or price. It is an easy market for suppliers to switch to direct debit and to email billings and is one which takes care to ensure bills are paid 
by their due date. 

Compared with other higher income types, Mid-Career Climbers are happy to cut their own lawns, to do their own re-decoration and to press their own clothes. 
Likewise they shop around for the keenest prices, often using price comparison sites, without necessarily sacrificing quality.

Mid-Career Climbers are not demanding of state support and when they do interact with their local authorities they are likely to use the Internet both for information and 
to conduct transactions.

Who we are

Mid-Career Climbers are married couples aged between 45 and 65. Many of them have adult children still living with them at home while they go to university. Many of 
them are highly educated, and have worked their way into senior managerial positions in professional jobs and in business. They work hard, and have felt their social 
networks dwindling in recent years as they focus more on their partners and children.

Where we live

Mid-Career Climbers live in smart detached houses on modern estates in the suburbs of provincial cities. They have lived there for a long time, moving in more than 
ten years ago, when their children were still young, and the houses may have been new when they bought them. Wireless networks are replete with gadgets, home 
servers and Sky+ subscriptions serving to organise and deliver any form of entertainment on demand.

Overall, they like where they live, and look forward to a happy retirement here, with the children often living here well into their twenties. They talk to the neighbours 
occasionally, but nothing like as often as before their children stopped playing together.

Demographics and
Behaviour

Overview
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How we live our lives

In general Mid-Career Climbers prefer being active and engaged in the physical world rather than in cultural or aesthetic leisure activities. They play a lot of sport, go 
skiing regularly, and have a family membership at a nearby health club with excellent facilities. They also enjoy wine and good food, and eat out fairly regularly. They 
buy Fairtrade, healthy and organic foods, but are also quite thrifty in this regard, and each household may have one or two items where they think the budget option is 
just as good. They also donate regularly to a few favoured charities.

Living where they do, everything is accessed using the car. There will be at least two cars per household, and maybe even one more for the kids. Mostly, these will be 
bought new. Looking further afield, they like to take at least two, usually more, holidays per year. Some of these will be with the whole family, such as skiing or a beach 
holiday, while others will be taken only by the parents or the children with their friends. Many will have a holiday home in France or Spain, which is often used as a 
venue for these holidays.

They watch a moderate amount of TV, though for many, this is now blurred with the video on demand they get over the Internet or through their cable subscription. 
Much of the television is watched as a family, in the evening, as a bonding activity, but they will also catch up individually with shows they are particularly interested in. 
As well as entertainment, they use the Internet mainly to shop, do online banking and check their share prices. They mainly get their news through newspapers as well 
as online, and tend to read the Mail, Telegraph or the Times. Despite the technological sophistication of these homes, many will spend a relatively small amount on 
mobile phones. Often, one person in the household will negotiate the entire family's mobile phone contracts, to ensure a good deal for everyone, particularly as most of 
their calls will be to each other.

How we view the world

Mid-Career Climbers are broadly individualistic, and focused mainly on themselves and their families, rather than worrying too much about the outside world. Couples 
tend to be open with each other and the family, and discuss major decisions as a group. They have forged a close bond and care more about the approval of people 
within that group than about society as a whole. Their main political loyalties are to the Conservative party, though some will vote Lib Dem or UKIP in some areas. 
However, politics is certainly not something they get involved with, beyond casting their votes on election day.

While they are independent and career-minded, they value family time far more and try not to let work interfere with their leisure. They will sacrifice further 
advancement to achieve this, and value job security highly compared with career progression. Many are quite religious, drawn to non-conformist and evangelical 
denominations, but do not tend to participate in the volunteering and civic activity that is often associated with religious activity. They embrace fairly traditional social 
values, and think rules should be respected, but they are also optimistic about the way society is going, and particularly enjoy technological progress and playing with 
new advances.

Despite the fact that Mid-Career Climbers are highly educated, often to postgraduate level, they still value consumption and materialistic goals. Money is important to 
this group, as it allows them to lead the lifestyles they want to lead. Their identities are bound up with being able to enjoy expensive leisure pursuits and buy nice 
things. Value for money is the primary driver behind many of their purchases, particularly in markets they are not especially interested in, though they have certain 
minimum standards, as befits people of their income.

How we get by

Mid-Career Climbers have worked for several years in technical jobs, and are now at the tops of their careers, working full-time, often as directors of the companies 
they work for. Both parents will command a high wage, and they save large amounts on a regular basis out of this income. They have next to no debts, and any 
outstanding balances they do have are quickly paid off. Once they have a relationship with an insurer or credit card provider, they tend to be fairly loyal to them, rather 
than switching around too often. Finances are something that they need, but are not very interested in.
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Accordingly, their savings are generally secure rather than interesting. They have well-padded pensions, both individual and occupational, and are fully insured against 
any unforeseen problems that may interfere with their financial security. Their other investments are somewhat sedate, preferring deposit accounts, bonds and ISAs to 
dabbling in the markets. Many have bought a second property for their children to live in at university or nearby. This may now be rented out as an investment.

For this type the Internet has become a key channel for all types of transactions, from buying insurance to booking the family holiday. Mid-Career Climbers shop or at 
least browse online for goods ranging from sports equipment to the weekly grocery shop. Although they prefer the more established department stores, supermarkets 
and high street brands, this type will also shop with smaller and online only retailers if they offer the best value. Their online media consumption is skewed in favour of 
conservative and sports-led publications, although their children spend a lot of time on social networking sites.

Online Behaviour
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Yoga

Wrestling

Weight training/weight machines

Triathlon

Ten pin bowling

Tennis

Table tennis

Swimming

Stock car racing

Squash

Snooker

Show jumping

Running

Roller skating/roller blading

Pool

Mountain biking

Motor rallying

Motor racing

Motorcycle racing

Martial arts

Marathon running

Jogging

Ice skating

Gymnastics

Golf

Extreme sports (eg BMX, skateboarding)

Dance classes

Darts

Cycling

Chess

Using cardio vascular machines

Bridge

Boxing

Bowls

Badminton

Athletics

Aerobics/keep fit

1.09

0.66

2.18

1.30

3.36

4.85

1.81

8.00

0.27

0.90

4.96

1.95

2.63

0.54

1.96

1.15

1.70

5.76

2.71

1.08

2.42

2.45

2.95

2.38

5.67

0.89

1.30

3.13

6.46

1.42

3.04

0.36

4.05
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5.52

3.70
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Wrestling

Tennis

Snooker

Mountain biking

Motor racing

Ice skating

Gymnastics

Golf

Extreme sports (eg BMX, skateboarding)

Darts

Cycling

Boxing

Bowls

Athletics

Rugby union

Rugby league

Ice hockey

Cricket

Netball

Football/soccer

Contemporary dance

Classical music

Jazz music

Pop/rock concerts

Art galleries or exhibitions

Theatre performance

Visited cinema twice or more in the last month

Visited cinema once in the last month

Not visited the cinema in the last month

1.96

18.55

14.64

2.14

20.46

8.47

9.17

16.49

2.75

7.38

11.09

13.76

5.27

19.69

25.08

12.47

2.60

17.33

0.29

33.39

8.93

23.55

13.77

41.24

34.23

66.11

7.50

15.17

77.33
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Specialty Store

Waitrose John Lewis

Tesco Metro

Tesco Extra

Tesco Express

Tesco

Spar

Somerfield

Sainsbury's Local

Sainsbury's

Netto

Morrisons

M&S Simply Food

Marks and Spencer

VG Londis

Lidl

Iceland

Forbouys McColl

Farmfoods

Dillons One-Stop

Costcutters

Co-op/Alldays

Budgens b2

Asda Walmart

Aldi

When buying clothes I care more about style than quality

I often buy a product because of its nice packaging

I only buy really good quality products

If I see a new product in a shop, I often buy it

I only buy trusted products

I often buy on impulse

I like changing brands

I usually choose the cheapest products

We plan our weekly shopping carefully

If I like something, I just buy it

I often buy useless things

Play every week

Yes, I play the lottery

0.20

2.62

0.75

2.97

2.64

15.04

1.19

4.01

0.81

11.45

1.28

10.07

2.67

9.49

0.29

4.72

4.59

0.08

1.21

0.46

0.45

5.13

0.43

11.75

5.48

22.08

4.72

57.26

23.89

54.25

28.79

38.57

22.64

41.97

20.62

16.50

48.44

61.42
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By email

Through internet

Through digital TV

By post

By mobile telephone

By landline telphone

By telephone

By email

Through internet

Through digital TV

By post

By mobile phone

By landline telephone

By telephone

Spend over £45 per month

Spend £25-£45 per month

Spend under £25 per month

Non users

Work

School, college, university

Library

Internet café

Home

More than 8MB

8MB

4MB

2MB

Less than 2MB

Every day/most days

10.93

55.19

0.84

10.76

1.16

21.12

22.28

28.31

32.83

3.54

6.44

5.10

23.77

28.87

4.05

15.30

80.65

13.17

23.67

4.05

3.29

2.14

66.84

9.63

35.84

20.33

25.08

9.11

53.78
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Connection speed

Where internet accessed

Users

Mobile phone usage

Channel preferences - purchasing



Type B05: Mid-Career Climbers

Group B: Professional Rewards

2.90%2.30%Families enjoying the fruits of career success in pleasant detached houses

K OJ NI MH LGFEDCBA

5 6 7 8 9 10

Fraser, Lynda, Jordan or Lauren

How we communicate

Unless otherwise stated, charts show 
the Index and Mean %.

The Index is shown as a bar, and the 
Mean % is shown to the right:

0 50

Understanding Charts

Index

Mean %
12.48%

100 200150

Internet

Cinema

Television

Radio

Magazines

Newspapers

Travel

Stocks and shares

Sports

Social networking and forums

Shopping and classifieds

Search engines

Property

News and media

Music

Movies

Maps

Lifestyle

Insurance

House and garden

Health and medical

Government

Gambling

Food and beverage

Fashion

Entertainment

Employment and training

Email services

Education

Childrens sites

Business and finance

Blogs and personal websites

Banks and financial institutions

Automotive

16.62

1.05

31.27

2.53

21.64

26.88
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Internet sites visited, cont...Internet sites visited

How we learn about products
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You can judge a person by the car they drive

Faith is really important to them

It's important family thinks they're doing well

Worry a lot

Try to keep up with developments in technology

Prefer to work as part of a team than work alone

Do things on spur of the moment

Loathe doing any form of housework

Like control over people and resources

Enjoy life and don't worry about future

Keen sense of adventure

Easily swayed by other people's views

Find it difficult to say no to their kids

Don't like to show real feelings

Spiritual person

Usually first to know what's going on

Optimist

Perfectionist

Discuss major decisions with partner

Little can be done to change life

Not enough hours in the day

Important to juggle various tasks

Would like to set up own business one day

Worry about work during leisure time

Want to get to the very top in career

Go to work for the money

Look on work as a career rather than a job

Like a life of challenge, novelty and change

Like taking risks

Don't want responsibility, rather be told what to do 

Sacrifice time with family to get ahead

Happy with standard of living

10.86

24.22

25.06

25.12

44.11

40.50

33.51

19.57

11.92

31.63

33.28

8.62

27.31

36.40

25.01

14.96

49.26

32.09

70.79

9.97

50.97

62.63

13.41

15.84

11.77

23.66

27.05

26.15

12.64

9.12

9.05

57.24

1000 50 200150

100 2000 50 150

Personal attitudesPersonal motivations
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Don’t know

None

Other party

SNP or Plaid Cymru

Liberal Democrat

Labour

Conservative

More than £150

£5 or more in the last 12 months

Willing to volunteer time for a good cause

Quality of human contact improved by technology

London 2012 Olympics will have a positive effect on ordinary people

Rules are made to be broken

Reports on violence and crime affect my life

Real men don't cry

Important to do your duty

Children should eat what they are given

Buy from companies who give something back to society

Like to be surrounded by different people, cultures etc

Refuse to buy products from a company disapproved of

Contraception is a woman's responsibility

Cannabis should be legalised

A woman's place is in the home

3.82

27.30

1.78

2.32

10.08

19.72

34.98

9.87

70.03

48.61

24.56

24.85

15.01

8.00

4.61

30.09

47.81

38.20

33.10

44.84

5.31

11.13

4.62

1000 50 200150
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Charity donationsPersonal opinions

Political affiliations
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Index
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Professional/managerial (females)

Manufacturing and mining (females)

Other

Health and social work

Education

Public administration and defence

Real estate, renting and business activities

Financial intermediation

Transport storage and communication

Hotels and catering

Wholesale and retail trade, repair of motor vehicles

Electricity, gas and water supply

Manufacturing

Mining, quarrying & construction

Fishing

Agriculture, hunting, forestry

Routine occupations

Semi routine

Lower supervisory

Small employers & own account

Intermediate

Lower managerial & professional

Higher professional

Higher managerial

Elementary occupations

Process, plant operatives

Sales and customer service

Personal service

Skilled trades

Admin and secretarial

Associate professional and technical

Professionals

Managers and senior officials

Still at school/full-time student

20+

19

17-18

16

15 or under

University degree and higher

Further education (after 16)

Secondary education (left at 16)

Primary education (left before 16)

26.30

6.34

4.69

11.36

10.39

7.63

14.88

5.37

5.88

3.71

15.14

0.93

11.43

7.55

0.04

0.98

5.03

8.95

6.15

8.00

11.77

24.23

7.61

5.98

7.48

4.79

7.16

7.03

9.62

13.81

16.01

15.22

18.87

10.18

35.04

4.74

23.79

19.51

6.73

42.25

36.87

19.77

1.11

1000 50 200150

100 2000 50 150

Occupation, cont....Education

Age education completed
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Industry
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Index

Mean %
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100 200150

Over £750,001

£500,001-£750,000

£250,001-£500,000

£100,001-£250,000

£50,001-£100,000

£25,001-£50,000

£10,001-£25,000

Under £10,000

£0/nothing

Over £100,000

£90,000-£99,999

£80,000-£89,999

£70,000-£79,999

£60,000-£69,999

£50,000-£59,999

£40,000-£49,999

£30,000- £39,999

£20,000-£29,999

£10,000-£19,999

Under £10,000

Over £4,000

£3,000-£3,999

£2,500-£2,999

£2,000-£2,499

£1,500-£1,999

£1,000-£1,499

£500-£999

Under £500

2.92

3.74

12.43

15.29

12.77

10.39

11.75

21.94

8.76

2.71

1.31

3.05

5.30

8.27

12.42

16.66

18.45

15.90

10.58

5.36

4.37

4.52

6.10

10.89

13.96

22.93

17.74

19.49

23.68

17.61

21.18

10.39

10.44

6.74

5.31

2.99

1.67

1000 50 200150

100 2000 50 150

Gross annual household incomeNet household income

Net individual monthly income

Net household wealth

219

221

227£50,000 a year or more (£1000 a week or more)

£40,000 to £49,999 a year (£800 to £999 a week)

£30,000 to £39,999 a year (£600 to £799 a week)

£25,000 to £29,999 a year (£500 to £599 a week)

£20,000 to £24,999 a year (£400 to £499 a week)

£15,000 to £19,999 a year (£300 to £399 a week)

£10,000 to £14,999 a year (£200 to £299 a week)

£5,000 to £9,999 a year (£100 to £199 a week)

Less than £5,000 a year (less than £100 a week)
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State pension claimants

Pension credit claimants

Severe disability allowance claimants

Disabled benefit claimants

Carers benefit claimants

Lone parent benefit claimants

Incapacity benefits claimants

Jobseekers allowance claimants

All benefit claimants

No direct payment account

Households with income <60% of median

3 or more

2

1

Very difficult on income

Difficult on income

Coping on income

Comfortable on income

£10,000+

£4,000-£9,999

£2,000- 3,999£

Less than £2,000

Household - contents insurance

Household - structural insurance

Household insurances (of total insurance)

Insurance of (total expenditure)

No savings

ISAs

Shares/share options

Savings account(s)

2009

20.18

2.88

0.31

0.53

0.48

0.45

2.61

0.65

5.06

4.26

13.24

34.32

32.67

33.01

4.24

9.90

44.39

41.47

30.92

36.40

15.46

17.22

47.06

52.94

32.79

3.33

24.42

11.92

1.32

12.46

128.36

1000 50 200150

100 2000 50 150

Credit and debit cardsDisposable income

Investments

Insurance

Debt/Loans

Perceived ability to cope

Median disposable income

Financial exclusion

Benefits



These pages have been designed to help you 
understand the essence of each of the groups 
and types. We have sought to highlight the key 
features which make each group distinctive, 
and which would be useful to bear in mind 
when devising communications or treatment 
strategies. The descriptive pages are 
necessarily subjective and are intended to 
highlight key issues rather than to be 
comprehensive.

We have taken account of a wealth of 
information from both census and non census 
sources - such as the electoral register, 
shareholder and directors' lists, and local levels 
of council tax. This information is supplemented 
with information from market research surveys 
which can be cross tabulated by Mosaic, 
including the ONS Annual Expenditure and 
Family Survey, University of Essex’s British 
Household Panel Survey, Research Now’s 
online panel, YouGov’s specialist financial 
survey, GfK NOP’s Financial Research Survey, 
BMRB’s Target Group Index Survey, Experian 
Hitwise’s online competitor intelligence, the 
National Readership Survey and the British 
Crime Survey. 

Caveats

Clearly not every postcode matches exactly to 
just one of the groups and types. These 
descriptions are therefore what sociologists 
would describe as 'ideal types', pure examples 
to which individual cases approximate only with 
various degrees of exactness. They focus on 
the statistical bias of a type of neighbourhood, 
on the demographic categories which are more 
numerous there than elsewhere in the area and 
which give the neighbourhood its distinctive 
character. In addition, because the boundaries 
of postcodes and census output areas do not 
exactly match boundaries in housing type, it is 
inevitable that addresses close to the boundary 
of many output areas may in certain cases not 
appear to have been allocated to the most 
suitable category. There are cases too where 
the same types of neighbourhood will contain 
people of similar character and behaviour but 
living in very different types of accommodation 
according to where in the area they may live.

We have also made use of information cross 
tabulated by Mosaic from Experian's lifestyle 
questionnaires. To complement this formal 
information there is of course a large body of 
knowledge, accumulated over the years, on the 
relationship between customer behaviour and 
previous versions of Mosaic which has been 
used to support the patterns highlighted in 
these pages. 

In building a picture of each of these categories 
this wealth of statistical information has been 
enhanced by a comprehensive series of visits 
to each of the different types of neighbourhood. 
Likewise much of the historic context which is 
contained within these portraits results from 
many decades of geodemographic analysis and 
of visits to assess the vitality of different 
regions.

Supporting Notes



Charts build and describe the UK 
segments. The variables are grouped together by category. For each group, the 
charts show the Mean% and Index for each variable.

Understanding Mean% and Index
Mean% show the percentage of this group/type with this characteristic. For 
example, consider Residence Type for Group C:

are provided for each of the variables used to 

This shows that:
58.39% of Group C have a detached house
10.99% of Group C have semi-detached house
9.51% of Group C have a bungalow
1.88% of Group C have a terraced house

The Index shows how the variable compares with all households in the . 
An Index of 100 is the average. An Index greater than 100 shows that this variable 
is over-represented when compared with the average. An Index less than 100 
shows that this variable is under-represented when compared with the average.

The Index is shown on the chart as a bar:

UK

The chart shows the Index value from 0 to 200. If the Index value is greater 
than 200, the bar is shown as 200 along with the exact Index.

Variables - Mean% and Index

Supporting Notes

Terraced

Bungalow

Semi-detached

Detached 328

1.88

9.51

10.99

58.39

100 2000 50 150

Mean%

Terraced

Bungalow

Semi-detached

Detached 328

1.88

9.51

10.99

58.39

100 2000 50 150

Index below 100 Index above 100

Index 100
(UK average)
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